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1. Canada-Indonesia
Trade and Investment (high-level)



Indonesia-Canada Trade Snapshot

Merchandise Trade (2019)

Imports from Indonesia to Canada USS 1.4 billion

Canada is
Indonesia’s 5t
Largest non-
FTA Trading
Partner by
GDP

Exports to Indonesia from Canada USS 1.5 billion

Services Trade (2018)

Imports from Indonesia to Canada USS 162 million

Exports to Indonesia from Canada USS 131 million

(courtesy Global Affairs Canada. Sources IMF, Statistics Canada)



Canadian Merchandise Imports from Indonesia

US$ Billions
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A steadily
growing
bilateral trade
relationship
from 2010 to
2019




Key Canadian Merchandise Imports from Indonesia (2019)

‘ Apparel, 22%

Other, 39%

Agriculture
and agri-food,
12%

by

Information Communication
Technologies, 5% Footwear, 8%

Auto Parts, 5% Rubber products, 9%

Source: Statistics Canada (courtesy Global Affairs Canada)



Major Canadian Companies Active in Indonesia

Stock of Canadian FDI in Indonesia (2018):

US$2.4 billion | X :
nvestmen
o HuskyEnergy o Alimentation by Indonesian
o BlackBerry Couche-Tard Firms into
o Manulife o LaSalle College Canada is also
o Redpath o Bombardier Growing
o SNC Lavalin o CAE (Aviation)
o Hatfield o Sun Life Financial
o Palliser Furniture

(courtesy Global Affairs Canada. Sources IMF, Statistics Canada)
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2. Expected Advantages of an FTA with Canada



Key Expected Advantages of an ASEAN-Canada FTA

Greater Sourcing Flexibility:

An ASEAN-Canada FTA will benefit all members states and contribute to ASEAN
regional economic integration

Complementary Economies:

Indonesia’s export strengths (e.g. apparel, leather products, textiles) align with
Canada’s import needs.

Trusted Supplier:
Canada is a stable supplier of goods and services
Competitive Advantage:

FTA will help to level the playing field with competitors and ensure preferential
access to Canada

Gateway to Global Markets:

Can?da has 14 FTAs with 51 countries across the Americas, Europe and the Asia-
Pacitic

(courtesy Global Affairs Canada)



Projected FTA Benefits for Indonesia

Tariff Elimination for:

e Apparel (Canadian tariffs of up to 18%)

* Footwear (Canadian tariffs of up to 20%) . C .
+  Rubber tires (Canadian Tariffs of up to 7%) ... [Increase in Indonesia’'s primary

Million exports to Canada
vz (led by wood and metal products)

US$7.1
Billion
(0.8%) Million

(66.4%)

US$860.7 Increase in_ Indonesia’s
manufacturing exports to
Canada (led by apparel, chemical,
rubber and plastic products)

Increase In
Indonesia’s GDP

US$17.2
Million
(2.3%)

Increase in Indonesia’s
services exports to Canada*

Source: Joint Feasibility Study for an ASEAN-Canada Free Trade Agreement
* Projection for services exports based on Canada’s results incorporating goods, services and investment liberalization
(courtesy Global Affairs Canada,



What Canada Offers Indonesia

v

10th largest economy in the world, G7 country

Integration into North American supply chains

A leader in sustainable development and infrastructure

Some of the world’s largest institutional investors

Expertise in infrastructure development and public-private partnerships

Dedicated programs to negotiate and benefit from FTAs

“Canada is not only willing, but “Canada remains a strong friend and partner of ASEAN.

ready to be a key partner for the

We are proud to work closely with our ASEAN partners
in support of peace and security, sustainable

next 50 years. ” development and economic growth for all people in

Southeast Asia and beyond.”

Prime Minister Justin Trudeau

31st ASEAN Summit Deputy Prime Minister Chrystia Freeland
July 2019

Long-standing relationship:
68 years of diplomatic relations

Strong people-to-people ties:
More than 21,000 Canadians are
of Indonesian origin

Partner in education: Over
23,000 students from the
ASEAN region study in Canada

(courtesy Global Affairs Canada)
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3. Recent Knowledge Sharing between
Canada and Indonesia



Canada-Indonesia Trade and Private Sector Assistance Project (TPSA)

WORKSHOPS, TRAININGS
& DISSEMINATION EVENTS

4

L)

L)

* Five year project from 2014
to 2019

» CDNS12 Million

* Funded by Global Affairs
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Canada
< Executed by The " 780
Conference Board of
Canada 2979
** Ministry of Trade and
BKPM as primary partners 102
4
99.45%
Increasing Access to Knowledge

Participants
Workshops/Training
1462 F/1318 M

Participants
Dissemination Events

2334 F/655 M
Events

Investment
Webinars

Reporting
Increased Trade
and Investment

PARTNERS & BENEFICIARIES

Cd

Knowledge/Skills
s J

Enhancing Business Linkages
Strengthening Analytical Skills, Knowledge
Improving the Regulatory Framework

28

43

500

20

Ministry of Trade
Directorates

Government
Ministries/
Agencies

Private Sector
Organizations

(Firms &
Associations)

University/
Research
Institutes

PUBLICATIONS &

KNOWLEDGE RESOURCES

80
63

20

11

20

Activity Briefs

Training Material
Sets

INATRIMS
Commodities

Investment
Presentations

Guidelines and
Manuals

Reports




20 Reports, 11 Guidelines & Manuals, 80 Activity Briefs

(majority in both Bahasa Indonesia and Engllsh)

Gender Equality
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4. Opportunities for increasing
Indonesian Exports to Canada



ldentifying Export Opportunities
Using a Market Driven Analysis

B
!‘EPZO?;E’, LAPORAN PENELITIAN TP \
28

N Mavzon -

ﬂ:SA | e e e TPSAI
Meningkatkan Ekspge Mengidentifikasi Komof™ L o
Indonesia ke Kanad Enhancing Indonesia’s Indonesia yang Berpots entﬁymg Ign-rFotentia
R = Tinggi untuk Ekspor ke|  Indonesian Commodities

xports to Canada

to Export to Canada

nf,ﬂ.:x:g% ﬁ wwwwwwww m GFD
http://www.tpsaproject.com/event/tpsa-interns-share- http://www.tpsaproject.com/wp-

research-results-with-ministry-of-trade-officials/?lang=id content/uploads/2017-05-01-Report-IDN-1211.02.pdf


http://www.tpsaproject.com/event/tpsa-interns-share-research-results-with-ministry-of-trade-officials/?lang=id
http://www.tpsaproject.com/wp-content/uploads/2017-05-01-Report-IDN-1211.02.pdf

Methodology:
Normalized Revealed Comparative Advantage
(NCRA)

COMPETITIVENESS MATRIX

Indonesia’'s market share for the |Indonesia’'s market share for the

commodity is increasing commodity is decreasing
The commodity has anincreas- . . : :
iIng share of Canadian imports HSIE SEt MIESEE CRleelilnle;
The commodity has a decreas- Declining star Netreat

ing share of Canadian imports

Focus Efforts on RISING STARS and MISSED OPPORTUNITIES



Top 15 Rising Stars and
Missed Opportunities as of
2014 (date when the

analysis was made) =»

Applying this methodology,
the TPSA project was able
to generate S 6.5 million of
new exports by 15 SMEs in
the COFFEE, FOOTWEAR,
and APPAREL sectors over
a 2-year period.

TABLE 5

RISING STARAND MISSED OPPORTUNITY COMMODITIES RANKED BY NRCA INDEX 2013

Ylel=
3

HS
Code Commodity
40 Rubber and articles thereof
.E.S 2 ST Woven C[ Dthl ng and amc Les Of appareL ...................
61 Knitted or crocheted clothing and articles of apparel
.E.j 4 ............ FOO t wear .................................................................
18 ............ C ocoa a n d Cocoa preparatlo ns ................................
o4 Fumiture, lighting, signs, prefabricated buildings
.E.; .............. C oﬁee teamateandsplces ...................................
.:; 5 ............ N ICke ,l. and arthleStheregf .......................................
2 Aicles of leather; saddlery and hamness, travel goods,
handbags, and similar containers
16 ............ MeatﬁShandseafOOdpreparatmnS .......................
80 e Tmandamdesthereof ............................................
63 Other made textile articles and worn clothing
15 Fats,oils, their cleavage products, andwaxes
.3. 1 ............. Femu Zers .................................................................
17 ............. S ugars and Sugar C Dn f ectmnery ..............................

Rising star
Missed opportunity
Rising star
Rising star
Rising star
Missed opportunity
Missed opportunity
Rising star

Rising star

Rising star
Rising star
Rising star
Rising star
Missed opportunity

Rising star

Sources: UN Comtrade database; The Conference Board of Canada,



Practical Step-By-Step Guides on Exporting

http://www.tpsaproject.com/publikasi/keseluruhan/?lang=id

How to Export to Canada

B e

PANDUAN LANGKAH DEMI LANGKAH " A T
Loty TPSAI"

> Panduan Langkah
demi Langkah bagi
UKM Indonesia untuk
Mengekspor ke Kanada

.....................

...............
nnnnnnn

How to select SMEs for Results

B Bagaimana Memilih UKM-

N

prtaeo TPSA IR

UKM untuk Berpartisipasi di
dalam Pameran-Pameran
Perdagangan Kanada

..................

How to benefit
From Trade Shows

PPPPPPP

Pedoman untuk
Menghadiri dan Memetik

Manfaat dari Pameran
Perdagangan Internasional

CTroe




Indonesia has a Multi-Dimensional Challenge
to Increasing Exports

e Large, growing, attractive domestic market somewhat discourages domestic firms from
trying to export, especially if exporting is perceived as “difficult”..

* Non-tariff protection measures on component imports have created some isolation and
disconnection, and have inadvertently weakened export competitiveness

e |nsufficient accessible and accessible info about export market opportunities

e Along list of licenses, permits and regulations discourages or inhibits exporting by
smaller firms.

e 85% of exports arise from approximately 5000 large sized firms
* 15% of exports arise from approximately 5000 medium sized firms;
the “Missing Middle Syndrome”

e 30 million remaining firms are small or micro and will not contribute much to exports
until they grow to M or L size, assuming they wish to grow and have the skills to grow.

e SUGGESTION: For faster results in the short term, focus on the Large M’s and Small L's
where the ability to grow is faster and greater, and the production volume and quality
is better able to meet buyer expectations.



Indonesia is Actively Negotiating an Impressive Number of

International Trade Agreements in Parallel

ON-GOING NEGOTIATIONS AND REVIEW
1 @
®

Indonesia-European Union CEPA
Negotiations started: 2016
Current status: 7th Round (March 2019): Target: 2019

@, Indonesia-lran PTA
2 \& Negotiations started: 2010
\‘! Current status: 5th Round (Feb 2018); Target 2019
('/ Indonesia-Mozambique PTA
3 N Negotiations started: 2018
b Current status. 3rd Round (Feb 201%) Target 2019

4 - Indonesia-Turkey CEPA
Negotiations started: 2018

\‘l. Current status: 3rd Round TIGs (Jan 2019); Target: 2019
@ Indonesia-Tunisia PTA
5 '\@ MNegotiations started: 2018
h Current status: 3rd Round (March 2019); Target 2019
-~ Indonesia-Japan EPA (Review)
Implemented: 2008 (JEFA)
6 (o I d
\W Current status: 11th JCM (March 2019/further liberalization)
Target: 201% (General Review JEPA)
7 . Indonesia-Bangladesh PTA
b Current status: 1% Round (Feb 2019); Target 2020
8 (%) Indonesia-Korea CEPA
s Current status: 8th Round (Apr 2019) Target: 2019
- s % i =
9 (rces Regional Comprehensive Economic Partnership
i\v Negotiations started. 2013
\‘7 Current status: 25th Round (Feb 2019); Target: 2019

ASEAN Economic Community (AEC)

Current status: on-going review; Target 2025

ASEAN-Australia-New Zealand FTA (AANZFTA)

11 {@ (Review)
e Current status: on-going review, Target 2019
@y ASEAN-India FTA (AIFTA)
12 '\%’ (Review)

Current status: on-going review; Target: 2019

[ Note, this is only an illustrative snapshot from May 2019. Further progress has been made since May 2019 |

FUTURE/POSSIBLE NEGOTIATIONS
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AS OF MAY 2019

Indonesia-Pakistan TIGA
Current status: Proposed 15t Meeting in 2019

Indonesia-Morocco PTA
Current status: Launch of Negotiations (2018)

Indonesia-Gulf Cooperation Council
Current status: Proposed Feasibility Study (2018)

Indonesia-Taiwan ECA
Current status: Review Feasibility Study (2018)

Indonesia-Sri Lanka
Current status: Launch of Joint Feasibility Study (2018)

Indonesia-SACU PTA
Current status: Been proposed (2017)
SACU cannot pursue; focus on South Africa

Indonesia-EAEU
Current status: Proposed JSG (2017)

Indonesia-Kenya (EAC) PTA
Current status: Being proposed (2017)

Indonesia-Nigeria (ECOWAS) PTA
Current status: Being proposed (2017)

Indonesia-Peru
Current status: Joint Study finished

&3 ASEAN-Canada FTA

Current status: On-going Feasibility Study

3 ASEAN-European Union FTA

Current status: Framework Parameter Negotiation

CONCLUDED/RATIFICATION PROCESS

Indonesia-Chile CEPA " 1

Current status: Signed in 14 Dec 2017, ratified.
Indonesia-EFTA CEFPA

Cumrent status: Conduded, signed in 16 Dec 2018

Indonesia-Australia CEPA  {
@

2

Current status: Concluded, signed on 4 March 2019

ASEAN-Hong Kong FTA & Investment Agreement

Current status: Concluded, Signed in 12 Novernber 2017

ASEAN-Japan Investment, Service 8 MNP Agreements
Current status: Conduded (2017), Signed in 2 March 2019

4t Protocol to Amend ASEAN Comprehensive
Investment Agreement (ACIA)

Current status: Concluded. Signed in 23 April 2019

15t Protocol to Amend ASEAN TIG Agreement (ATIGA)
to Allow the ASEAN Wide Self-Certification

Current status: Concluded, signed in 29 August 2018
ASEAN Trade in Services Agreement (ATISA) (&9
Current status: Concluded. Signed in 23 April 2019

Protocol to Implement 10% Package of Commitment =,
under ASEAN Framework Agreement on Services (AFAS) =
Current status: Concluded, signed in 11 November 2018

ASEAN Agreement on E-Commerce (§
Current status: Concluded, signed in 12 November 2018

IMPLEMENTED

2

Indonesia-Pakistan PTA ASEAN-India FTA

1 '\? (Review) 6 “t% Implemented: 2010
Implemented: 1 March 2013 =
AT
2 g MOU Indonesia-Palestine 7 g’ ﬁi&ﬁzlfzﬁm
Implemented: 21 February 2019
3 (@) Indonesia-Japan EPA 8 {" ASEAN-Japan CEP
h Implemented: 2008 (JEPA) Implemented: 2009

a

ASEAN-China FTA
Implemented: 2015

AANZFTA

Implemented: 2012

0
e

>

ASEAN-Korea FTA

Implemented: 2006

9

s
¢e



KADIN Study: Public-Private Consultation of FTA Negotiations in
Canada and Indonesia (PPC)

8

i i TPSA | Cho posnmacn

7

» e |
ey
- ol "
T
~

Study presented to Indonesia’s Vice President Jusuf Kalla in August 2018
e Mr. Sofjan Wanandi, Chief of Special Advisor team to the Vice President of Indonesia
e Mr. Adhi Lukman, Secretary General GAPMMI

Public-Private Consultation

for Free Trade AQ reement * Ms. Jessica Callista, member of International Relations and Investment Committee for FTA, APINDO
Negot|at|on5 iIn Canada * Ms. Liana Bratasida, Executive Director at APKI

and Indonesia e Mr. Jusuf Kalla, Vice President of Indonesia

e Ms. Shinta W. Kamdani, Vice Chairwoman for International Relations of KADIN

e Ms. Anne P. Sutanto, Vice President Director of PT Pan Brothers, Tbk.

Bahar o e Mr. Wahyuni Bahar, the Head Committee for International Relations and Investment for FTA, APINDO
e Mr. Eddy Widjanarko, Chairman (National Board) at APRISINDO

* Ms. Sherly Susilo, International Relations and Investment Executive at APINDO




KADIN Guide: Conducting Public-Private Consultations and

Preparing Position Papers DIALOG RCEP

MANFAAT PELUANG DAN MOMENTUM

) mutpu(af [ 6{0;‘, - %wfw‘{m/}my

Canada

Program undartaken with the financial
support of the Government of Canada
provided theough Gicbal Atfairs Canada

KADIN INDONESIA

b

Photo above: Part I: How to Conduct Trade Negotiation Consultations
H 1. Establishing a TNC Mechanism in Indonesia
GUIde presented by 2. Key Stakeholders in TNCs
KADIN to Minister 3. TNCImplementation Principles
4, Benefits of Conducting and Participating in TNCs in Indonesia
of Indust ry 5.  Formulating a TNC Strategy
. 6. Successful Approaches to Trade Negotiation Consultations: Three “Cs”
AI rl d ngga H artarto 7. Three Stagespgf Trade Negotiation gonsultations
a nd Dl rector 8. Instruments and Resources for Trade Negotiation Consultations
How to Conduct Trade Negotiation G | of 9.  Select Instruments and Mechanisms for Trade Negotiation Consultations
. - . eneral o 10. Suggestions for TNCs
Consultations and Pre pare Position Pa pers: | . | T d Part Il: How to Prepare Trade Negotiation Position Papers
. . . nternational Irade 1. Why Position Papers Are Needed in Trade Negotiations and Consultations
A Practical Guide for Indonesian Trade Negotiation Iman 2. What s a Trade Negotiation Position Paper?
Negotiators and Private Sector Representatives ’ 3. Purpose and Types of TNPPs
Pam bagyo 4 Key Steps to Writing a Trade Negotiating Position Paper
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5. Opportunities for increased investment
from Canada



Methodology: Calculating
Revealed Comparative Advantage
(RCA) for FDI =»

ikt »

£BRU TPSAIZE

The TPSA project
developed a guide on
how to identify which
types of investment
should be promoted to
Canada, based on recent
trends in outward
investment from Canada.

Note: This method of
Revealed Comparative
Advantage can be
applied to any target
country.

Panduan Pengembangan
Strategi Promosi Investasi

P S BKPM W AVT E Q

Harmda el (el Afas Carmd

TABEL 8

RCA-PMA INDONESIA DI ASEAN BERDASARKAN SEKTOR
(berdasarkan jumlah proyek PMA greenfield selama Januari 2014-Maret 2018)

Sektor-sektor di mana indeks RCA Skor Sektor-sektor di mana indeks RCA Indeks
Indonesia untuk PMA lebih besar dari 1 RCA Indonesia untuk PMA kurang dari 1 RCA
Minuman 271 Transportasi 0,94
BatUbarammyakdangasalam229 .......... p lastlk ...................................................... O 91 .....
Hoteldan pariwisata 224 Mesin peralatan dan alatindustri 088
.P.( e raml kdan ka Ca ............................................ 2 ; 12 .......... F am m Sl ..................................................... O 8 7 .....
.L Ogam ............................................................. 1 82 .......... K Omponenele k tron jk ............................... O 8 3
pe rgu(j a ng an dan penym }p a n an ...................... 1 72 .......... p erangkat lunak d an L ayana n—n 08 1 ,,,,,
E. mdUk kayu ..................................................... 1 56 .......... R EkreaSi dan hl buran ................................ O 8 1 .....
Bahanbangunandankonstruksi 152 Pesawatudara 070
M a kanaﬂ . dan tembakau ................................... 1 40 .......... |_ ayanan blsms .......................................... O 6 4 .....
Produkkonsumen 138 Jasakeuangan 058
.|,3 arang elektmmk konsumen ............................ 1 31 .......... Tekstll ....................................................... O 55 .....
KlmialBo .......... p erangkatmedls ..................................... O 43 ‘‘‘‘‘
Komponeﬂommom s Blmekno!oglom
Energlterbamkan ............................................ 1 28 .......... S emlkonduktorozS .....
.I.< e Se h atan ....................................................... 1 23 .......... K ertas Ceta kan g dan kemasan ................... O 2 3 .....
Tra nsportag 4 non_o to n 10 t If ................................ 1 2] ........... M eS m dan turbm ....................................... O OO -
Otomom .......................................................... 1 21 ......................................................................................
Mmeral ........................................................... 1 13 ....................................................................................
pe mmah an ...................................................... 1 04 .....................................................................................
Ruangangkasadaﬂpertahanan102
M esm d a n : pera latan bls ms ............................... 1 00 .....................................................................................
Konqunlkml 100

Sumber; WAVTEQ berdasarkan data (Di Marketls dari Financial Times Ld,




Produced Investment Brochures, Presentations, Guides

to raise awareness of the opportunities

Renewable Energy (learn more)

= Biomass (learn more)

= Solar (learn more)
Services (learn more)

= Technical Services (learn more)

= |T and Software (learn more)
Manufacturing (learn more)

= Machinery & Equipment (learn more)

= Chemicals (learn more)

Air Transportation (learn more)

Agri-business (learn more)

= Dairy products (learn more)

= Fisheries (learn more)

Invest in
IT sector

DEMAND FOR ICT $
$62 billion

size of Indonesia’s ICT sector in 2020
—growth of $20 billion in 5 years

INTERNET BOOM —
30 million

the increase in number of Internet
users in Indonesia by 2020

GROWTH IN ICT SECTOR

54% forecast growth
of the ICT sector from AIIII
2016-2020

Indonesia’s

GLOBAL IMPORTANCE
323 million #4

maobile phones in n the
Indonesia by 2020 world

GROWTH IN IT SPENDING

annum to 2010 — faster than
China, India, and ASEAN

7.8% forecast growth per S

GROWTH IN GAMING SIS

37% annual growth in
gaming spending 2013-2017
— fastest in ASEAN

Canadian Investors

(S

*

8 5%

invested in would recommend other are planning to re-
Indonesia Canadian companies invest in Indonesia
invest in Indonesia

Ai_— MORPH LaBs

Morphlabs

California-based cloud platform provider Morphlabs plans
to apen a new data centre in Indonesia. The company
recently raised $5m in funding, part of which it will use to
open data centres and expand headcount. The company
provides an-demand applications and delivery platfarms for
web based applications.

Graphic developed by WAVTEQ

“i:BlackBerry.

Blackberry
Canada-based smartphone maker Research in Motion
has set up an innovation centre in Bandung, Indonesia in
partnership with the city’s Institute of Technology. It will
provide a host of educational and research programmes
that facus mainly on mobile computing. The company’s
goal is to nurture and accelerate mobile application
development from the talent within Indonesia.
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6. Opportunities for
Indonesian Investment into Canada



Leading Sectors for www.investcanada.ca
New FDI into Canada: * Technology

e Advanced Manufacturing
How do Indonesian firms benefit by investing in Canada? e Natural Resources

= Access to Talent . .
«  Access to High Technology e Entertainment and Media
" Access to New Markets ® Agribusiness

- ﬁcces.s.t‘o Resources n.o.t available in Indonesia e Cleantech
= Acquisition Opportunities

=  R&D Support Programs and more e Life Sciences

Some of the Fortune Global 500 companies operating in Canada:

“With 14 trade agreements, Canada
amazon @\DM soenve ULl gacebook is the only G7 country that offers
investors preferential market access
(o)
FUJITSU to over 50 countries, with over 1.5

) Lufthansa & Microsoft ¥E{Neste ORAcLe Raytheon billion consumers and a combined
GDP of nearly USDS50 trillion.”

SIEMENS
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7. Key Concluding Messages



Key Concluding Messages

Canada and Indonesia have experienced a complementary and mutually
beneficial trade and investment relationship over many decades.

Considerable opportunities exist to broaden and deepen this trade and
investment relationship via Trade Agreements between Canada and
countries in ASEAN.

. The Government of Canada has helped to build capacities in Indonesia

for trade agreement negotiation and trade facilitation, which ultimately
benefits both countries. Canada has also learned more about Indonesia
in the process.

Private and Public Sectors in Indonesia and Canada have signaled
readiness to explore trade agreements which will enhance our trade and
investment interests.

No need to stop and wait however: Prior to an FTA being in place, two-
way trade and investment opportunities have been identified which can
be further explored to raise awareness and inform future negotiations.



About Gregory (Greg) A. EIms

Greg has over 33 years experience in Indonesia. First 7 years in the private
sector in Indonesia, from 1986 to 1994. Gained first hand understanding
of how Indonesia works.

Served as Canadian Investment Advisor for the Canada-Indonesia Business
Development Office from 1994 to 2004. Funded by Government of
Canada. Embedded in BKPM. Advised around 1000 firms on market entry.

Managed projects at World Bank Group Indonesia (IFC and IBRD) from 2005
to 2013, on the Investment Law of 2007, the SEZ Law, Investment
Promotion, Tax Incentives, and Investment Policy.

Served as Field Director for the 5-year Canada-Indonesia Trade and Private
Sector Assistance Project, funded by the Government of Canada, from 2014
to 2019. Worked closely with Ministry of Trade and BKPM.

Advisor to KADIN'’s Indonesia-Canada Committee (KIKAN)

Vice Chairperson of the Indonesia Canada Chamber of Commerce (ICCC)

Greg can be contacted via greg.elms@outlook.com
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